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Abstract 

          The objective of this study is to draw attention to the reality of the technological progress that is amazing, evolving 

and continuous, and the extent of the challenges and problems imposed by the economic reality as a result of the emergence 

of this technology and the openness of the market and the unity of competition. The business world has become dependent 

on continuous improvement and change as a way to face these difficulties, which has led to increasing the importance of the 

marketing function in the institution and increasing the need to achieve effective marketing performance in order to gain 

market opportunities and keep abreast of technological development through the optimal use of the information and 

communication technology. 
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