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Abstract 

 

The present paper aimed at analyzing the role of product innovation in achieving competitive 

advantage, through discussing theoretical concepts related to product innovation, its sorts, its importance, as 

well as the factors influencing it. The paper is based on a case study of OPPO company, by studying the impact 

of its innovative product (F3 plus expert selfie) on competitive advantage dimensions (quality, differentiation , 

and cost reduction). 

 

The study concluded that the innovation made by OPPO in its product led to raising the quality of its 

products through the high technology that it used. It also distinguished its product through using the new 

technology which was included in it in the front camera. However; the high costs of research and development 

were reflected in the high price of the product. 
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https://www.oppo.com/ma/about-us/
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