
 

 

 969 للعلوم الاقتصاديـة والإداريـة المثـقـال مجـلة                

 

 

 جامعة البلقاء التطبيقية( مجلد خاص, )مؤتمر

 

 



 

 

 970 للعلوم الاقتصاديـة والإداريـة المثـقـال مجـلة                

 

 

 جامعة البلقاء التطبيقية( مجلد خاص, )مؤتمر

 

 

Abstract 

 

This Purposes Of This Study Was To Identify  The  Effect  Of  The Quality Of Banking Services On 

Customer Satisfaction In The Jordanian Commercial Banks In The City Of Salt.The Quantitative Approach 

(Analytical Descriptive) Was Used To Answer The Study Questions And To  Achieve Its Objectives. The Study 

Society Consists Of Clients Of Commercial Banks Operating In The City Of Salt, And The Sample Was 

Adopted Non-Probability (Intentional).That It  Reached  402 Individuals. Numerous Statistical Methods Were 

Used, Including: Frequency, Percentage, Arithmetic Mean, Standard Deviation, Alpha  Kronbach  Test, 

ANOVA Test, Simple Regression, Multiple Regression , And Data Processing By Using The Statistical Package 

Of Social Sciences (SPSS).The study reached a set of conclusions and recommendations, the most important of 

which are: There is a statistically significant impact on the quality of banking services on the satisfaction of 

customers in Jordanian commercial banks operating in Salt, it was after the response which it is the most 

influential on costumer stratification. 

 

 The study recommended the need to improve the quality of services which it is provided by banks to 

be more responsive to customer expectations, it  also recommended the need for future studies on Jordanian 

commercial banks to study the social characteristics of customers and their relation to the dimensions of quality 

banking service. 
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