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1. Anti Money Laundering
2. Modern Telephone Skills
3. Be a professional Telesales
4. Marketing in Banks & financial institutions
5. Time management with better business
6. Modern Marketing Strategies
7. Customer Relationship Management
8. Marketing in Banks & financial institutions
9. Introduction to Credit Cards
10. Advance Marketing in Banks
11. Time management & team building with challenger team
12. Customer Relationship Management (CRM)
13. Sales skills of banking services
14. Service development program
- Motivation and positive thinking
- Customer service
- Telephone skills and dress code
- Sales techniques
15. Presentation skills.
16. Building a superior team spirit.
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